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WBefore we start.. Signup for our webinar all
about Google Ads!

September 19, 7-8PM WIB

Reqister Via
+62 821-4748-6926

Or click on button:
“register now"

SECURING PROJECTS THROUGH
GOOGLE ADS 4

uuuuuu -~ Inthe emall we sent you.
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https://forms.gle/tY1Ygh5ADYTfSfhv6
https://forms.gle/tY1Ygh5ADYTfSfhv6
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Google storage best price bali X | & @ Q 3%.{.\

Sponsored \

Bali Storage Solutions N
https://www.balistoragesolutions.id @ _ M\ .
Cheap Storage Units Near Me \ -
Affordable Storage in Bali — We Provide a Safe and Dry Environment for All Your Storage
Needs in Ubud area. Bali Storage Solutions - Your Trusted Storage Partner In Bali. Covered SEARCH SYNERGY
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WResults That Google

Using Google Ac successfully attracted over 625% more ne:

_lients per

: ng, significantlytoosting their existing project base.
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REAL LIFE REPORTS SNAP SHOT F
F OUR CLIENTS [PROPER
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August 29
August 29
August 29
August 29
August 29
August 29
August 29
August 29
August 29
August 29
August 29
August 29

August 29

Bali Serenity Homestay

Villa Sunset Bliss

Ubud Tranquility Retreat
Seminyak Coastal Villa
Legian Beachfront Homestay
NVEERPVER S VEICRYIE!
Canggu Stylish Villa
Jimbaran Seaside Homestay
Kuta Luxury Homestay
Sanur Sunset Homestay
Gianyar Family Villa

Tanah Lot Serenity Villa

Tabanan Countryside Homestay

ERTY

TYPE
Regular Cleaning
Villa Clean

Retreat Clean
Coastal Home Clean
Beachfront Cleaning
Private Villa Clean
Stylish Home Clean
Seaside Home Clean
Luxury Home Clean
Sunset Home Clean
Family Villa Clean
Serenity Villa Clean

Countryside Home Clean

SEARCH SYNERGY
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‘WHow to Run Google

Setting up Google

s selecting the rig

and how they cater to different aspects o\élent
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ampaign’ as this is the most cost-efficient.
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Types of Google Ads

Search Q

Best for: Boosting webpages
aligned with targeted
keywords

Video e g

Best for: Enhancing brand or
showcase products through
visual storytelling

Smart u%.

Best for: Implementing goal-
centric campaigns

Display []: 0

—

Best for: Enhancing brand
awareness or promoting
products

w @

Best for: Promoting mobile
application

o

Performance vl
ihl

Max
Best for: Generating

audience-optimized ads

Shopping @

Best for: Displaying products
& marketing retail offerings
visually

Local Services

Best for: Connecting with
potential customers

Demand Gen &(Il%

Best for: Reaching a wide
audience & achieving a
variety of marketing goals

Wifferent Types Of Campaign Explanations

)\ \
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e Write compelling ad copy that clearly states your services & unique se[ﬁMQints (example
- emergency electrical services, 24/7, best priced, 40 years of experience, 1 year of%vaaranty ).

e Research the competition and how they run their campaign. . .
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. how your ads are d<l Ing. Adjust how much you spend
: : ‘i'“"“"“mh :

e keywords and stop using ones that don't work or cost
5 to find new keyword ideas.

d calls to actio

ON your landing pages for hlgh bbug&ge rates or low
conversions. Make sure your ads and landing pages match up well to get be b%q\allty

scores, | S
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/\ « Adjust by Location and Audience: Look at how your ads perform in different places and with \
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different people. Increase your bids in areas where your ads do well.
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Wit you can t all of the visitors coming from your Google Ads, in this way
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‘ Q Burleigh, Gold Coast, 4220 Q@ Southport, Gold Coast, 4215 Q Coffs Harbour, NSW, 2450 % info@infrablock.com.au

’ Call Anytime
INFRA Our Products Architectural Examples About Us Blog Contact @ 0478 102 201

THE BUILDING BLOCKS
FOR AUSTRALIA'S
INFRASTRUCTURE

Specialising In Large Scale Manufacturing Of

Precast Retainment Products.

Our Products

™

Privacy - Terms

Google Analytics 4 can track all of the buttons!
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Challenges
Synergy's €

optimized- 3

e Keyworo anc i | N
e Budget management and bid adjustments. | M

» Continual optimization needed for best results. S
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Gessa Ardi’hn Kusmararudi i
i Encep S. Aziz ‘N.,h%
Community afid Sales Engagement LS
Specialist Sales Representative .y
Sri Fenawaty,ST .
Sales Director oy ey
e

/\\ +62 821 4748 6926 +62 81 22400 8703 +62 859 1069 93313

info@search-synergy.com info(@search-synergy.com info(@search-synergy.com S el ERGY
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LINGKARAN |
PERTUMBUHAN .......
DAN STRATEG

. KONSTRUKSI

Oleh: Search Synergy,
BERPENGALAMAN MENDAPATKAN LEBIH
BANYAK KLIEN MELALUI PEMASARAN DIGITAL

o —

DIGITAL MARKETING KONTRAKTOR INDONESIA

Stay connected for further tips & tricks, discussions &
regular updates by joining our exclusive Facebook Group!
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https://web.facebook.com/groups/1506085200020878

O LOOKING TO GROW YOUR ROOFING COMPANY?

RE ﬂ money on mdrketlng
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As a result of Jommg B_UPﬁfongImS‘& workshops, roofing compcmfes from
all over the country have seen these.dreams come true.



https://search-synergy.com/en/services/home-services-marketing/
https://search-synergy.com/en/services/home-services-marketing/

