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STEP ONE

Step 1: Find the
Right Keywords
The first step is to identify the keywords and search
phrases that your patients are using to find
healthcare services like yours. 

Look for terms related to the conditions, treatments,
and services you offer, as well as your local
geographic area  (for example: Jakarta or Bali). 

Tools like Google's Keyword Planner can help you
uncover popular keywords, see search volume data,
and discover relevant variations.

Go to your Google Ads account -> click on ‘’more tools’’ --> keyword
planner --> discover new keywords-->  and start to search for relevant
conditions like: ‘’sakit gigi’’

For example, if you're a dentist, you might target keywords like
"teeth pain treatment," "how to treat swollen gums," or "dentist in

[your city]." Understanding the language your patients use is crucial
for creating content that resonates.



STEP TWO

Step 2: See What Your
Competitors Are Doing

Analyze what your top healthcare competitors are
doing from an SEO perspective. 

What keywords are they ranking for in search
results? What type of content are they creating?
Studying your competitors' online strategies will
help you identify opportunities to differentiate your
practice and stand out.

Search for treatments and see who shows up! In this case: cara mengobati gusi
bengkak disertai nyeri, on the TOP for SEO is SILOAM HOSPITAL!

For instance, if you notice a rival dental clinic ranking highly for
"swollen gums treatment," you could create even more
comprehensive content on that topic to outrank them.



STEP THREE

Step 3: Make Your Website
Search-Friendly

Use your keyword and competitor research to
ensure your website is technically optimized for
search engines. 

This includes making sure your site loads quickly, is
mobile-responsive, has a clear site structure, and is
properly connected to Google Search Console (a
free tool to monitor your website's performance).

Go to our example website to: https://trishnandacarecentre.com, all of the
relevant pages and structure is made. For every service, a dedicated page is
created so potential patients knows exactly what to expect.

For instance,  before creating your website ensure to write your
content using keywords that attract many searches and also 



STEP FOUR

Step 4: Create Helpful,
Expert Content

Leverage your keyword research to develop
informative, in-depth content that addresses your
patients' questions and needs. 

Position your healthcare organization as a trusted,
authoritative source by covering topics
comprehensively and incorporating relevant
medical expertise.

Go to our example website to: https://trishnandacarecentre.com/blogs, all of
the blogs explain about common treatments and solutions to educate potential
patients and eventually. drive them to your serivces

For example, if you're an physiotherapist, you could create a
detailed blog post on the causes, symptoms, and treatment options

for common knee injuries. The more you can educate and inform
your audience, the more you'll establish your practice as a go-to

resource.



STEP FIVE

Step 5: Focus on Local SEO

Since patients often search for healthcare providers
in their immediate geographic area, local SEO is
critical. 

Ensure your Google Business Profile is complete
and up-to-date, and incorporate location-based
keywords throughout your website and content.

Ensure to have a complete Google My Business profile, go to:
https://www.google.com/intl/en_us/business/ and link all your social media
channels towards the profile so you are easier to find.

The more you can optimize for local search, the more likely you are
to appear when patients in your area are looking for the services

you offer.



STEP SIX

Step 6: Measure your
results, how is your
business doing?

Continuous monitoring, analysis, and optimization
are key to long-term SEO success. Regularly review
your Google Search Console data and other
relevant metrics like organic traffic, conversions,
and keyword rankings. 
Use these insights to refine your healthcare SEO
strategy over time.

You can see how many impressions each keyword received! For example, here
you can see that Tomcat Bites has received the most impressions and this is a
great strategy to keep writing blogs every month about Tomcat insects.

To get started with Google Search Console, follow these simple
steps:

Go to search.google.com/search-console and click "Start now".1.
Enter the URL of your healthcare website and click "Continue".2.

Verify your ownership of the website by following the
instructions provided.

3.

Once your site is added, you'll have access to a wealth of data
and tools to track your SEO performance.

4.



How do you make sure you ARE
ALWAYS VISIBLE IN GOOGLE
SEARCH?
The key to making sure your healthcare organization is always
visible in Google search is to use a combination of both Google Ads
and SEO strategies. 

Find information on how it works on the following slides! 

As you can see, if you are running google ads and are doing SEO
you can show up everywhere on Google! Any patient looking for
you can be yours!

Google Ads has the ‘’sponsored’’ label’’!



SEO BUILDS LONG-TERM,
SUSTAINABLE VISIBILITY IN THE
ORGANIC (NON-PAID) GOOGEL
SEARCH RESULTS. THIS ENSURES YOU
CONTINUE TO RANK HIGHLY OVER
TIME. 

GOOGLE ADS PROVIDE QUICK, SHORT-
TERM VISIBILITY AT THE TOP OF
SEARCH RESULTS. THIS HELPS YOU GET
IN FRONT OF PATIENTS RIGHT AWAY.

BE ALWAYS ON TOP
OF THE SEARCH



IT'S LIKE HAVING TWO PATHS TO
REACH YOUR PATIENTS - THE "FAST
LANE" OF GOOGLE ADS AND THE
"SCENIC ROUTE" OF ORGANIC
SEARCH. COMBINED, THEY ENSURE
YOU'RE ALWAYS EASY TO FIND.

BY USING BOTH GOOGLE ADS AND SEO
TOGETHER, YOU GET THE BENEFITS OF
FAST, IMMEDIATE RESULTS FROM THE
ADS PLUS THE STABLE RESULTS FROM
SEO.

BE ALWAYS ON TOP
OF THE SEARCH



THE SYNERGY BETWEEN GOOGLE ADS
AND SEO MAKE YOUR OVERALL
ONLINE PRESENCE STRONGER AND
MAKES YOUR HEALTHCARE
ORGANIZATION CONSISTENTLY
VISIBLE IN GOOGLE SEARCH.

THIS BALANCED APPROACH REDUCES
THE RISKS OF RELYING ON JUST ONE
STRATEGY. IF GOOGLE ADS SEES FAST
CHANGES, YOU CAN RELY ON SEO -
AND THE OTHER WAY AROUND.

BE ALWAYS ON TOP
OF THE SEARCH



Get Access to Search Synergy’s
FREE HEALTHCARE SEO CHECKLIST 

https://docs.google.com/spreadsheets/d/17dJ4490DuQOZqH-r8Tg75AZceZs_JDaILT4ejc7HQT0/copy
https://docs.google.com/spreadsheets/d/17dJ4490DuQOZqH-r8Tg75AZceZs_JDaILT4ejc7HQT0/copy


A WEBINAR SERIES BY

HEALTHCARE SOCIAL MEDIA: 
GUARANTEED LONG-TERM

SUCCESS FOR GOOGLE SEARCH



join our Community!

https://www.facebook.com/groups/314606424905694


find more online.



Get in Touch!

Sri Fenawaty

+62 821 4748 6926
info@search-synergy.com

Gessa

+62 81 22400 8703
info@search-synergy.com

Gessa

+62 859 1069 93313
info@search-synergy.com

mailto:info@search-synergy.com
mailto:info@search-synergy.com
mailto:info@search-synergy.com

